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Garden machinery: Market still positive in 2008

The sector closed 2008 with a 0.7% overall gains in sales to confirm the positive trend of recent years at a time when sharp declines were reported for sales of other hard goods, from automobiles to electrical appliances. On the production front, the ability of the Italian industry to hold out will depend on foreign markets. In fact, out of sales by Italian manufacturers of one billion 200 million euro, exports accounted for a value of 800 million. 

The market for machinery and equipment for gardening and the care of green areas closed 2008 with a gain of 0.7% over 2007 to confirm the more or less steady trend of growth for the sector over the past seven years. Last year, the domestic market took up a total of 1,438,500 machines, including mowers, small tractors and ride-ons, chainsaws, brush cutters and other types of mechanical equipment for gardening and the maintenance of greens for a value of € 660 million. 

Unacoma President Massimo Goldoni declared in Bologna this morning that data on the sector is especially positive when compared to those on the market for other durable goods, disclosing a 13.4% drop in car sales in 2008, an 8% decline for white goods and shrinking sales of small electrical appliances after five years of steady gains. 

“The care of green areas,” he explained, “has taken on more and more importance in the consideration of public administrations and the habits of people in general who are dedicating more time to gardening and, according to multi-year statistics on consumption, are showing they prefer the purchase of gardening machinery over buying electrical appliances, travel and cultural activities.” Goldoni reported that the firmness of the market is also helping agricultural machinery to some degree and noted that in 2008, there was a 17% increase in the registration of tractors of between 0 and 15 kW of power, precisely those most often used for the care of green areas and multi-purpose work in the rural environment. 

A look at the individual types of machinery reveals growth of 0.6% for mowers (429,800 units sold), 1.8% for ride-ons, 10.4% for trimmers, power hoes up 9.8%, a gain of 16.1% for hedge clippers with bio-choppers ahead 20.2% and leaf collecting machines up 8.9% along with declines of 6.2% for chainsaws and 5.2% for brush cutters. 

The good results turned in last year cannot, however, shield the sector from the economic crisis threatening this year to substantially reduce sales of durable goods. The Italian mechanization industry for gardening, one of the world’s most important in sales and width of range, could be subjected to repercussions not only from a shrinking domestic market but especially from crisis conditions prevailing on foreign markets. Out of total Italian industry sales of some € 1.2 billion, exports accounted for more than € 800 million. For our industry to maintain sound production levels, especially the European markets must hold up. In fact, of more than 1,700,000 mowers exported in 2007, as many as 453,000 were taken up by the French market, 248,000 by the German market and 246,000 by the British market. 

Thus, 2009 appears full of unknowns but is also coming along as a challenge for marketing in the sector. Comagarden President Franco Maletti, whose group in Unacoma represents manufacturers in the sector, affirmed, “Gardening and outdoors activities are beginning to be seen by consumers as no longer a simple hobby but as a fundamental component for health and the quality of life. Marketing in the sector must be capable of effectively interpreting the worth, not only functional but mainly symbolic, represented by greenery for large numbers of end-users and enthusiasts.”

Bologna, February 3, 2009
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